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Morgan, R. A. (2014). Factors that lead Millennial alumni to donate to their alma mater. 
Southern Illinois University at Carbondale.
While still focusing on alumni giving back to their alma mater, let us take a look at “factors that lead to millennials alumni to donate to their alma mater” by Robert Andrew Morgan. The article focuses on the conditions that lead to alumni’s donating to their schools through a survey of attitude. The survey was reflecting on the need for the institutions to win the trust of the students and enlighten them on the need for funding the school after they depart. This, according to Morgan, will increase alumni donation and encouraging the growing population of alumni to participate too. Clear platforms must is laid to accommodate the change. A quick, easy, and smooth process for channeling donations is developed and emailed to the students and alumni.
The survey indicated that students need to be engaged in school planning programs, budgeting, and expenditure controls. Through these platforms, the students learn and identify the gaping created through the process and the dare need for funding. The student mobilizes themselves and reaches out to their alumni friends, and the chain develops. When these students become alumni, they will automatically become donors to the institutions. The growing need for funding in institutions is a course that needs to be developed and taught through as a common unit in all universities. 
Morgan identifies the vital outcome of the survey as; millennials need hands-on evidence and information to commit to a course and clear details and transparency in all the functionality of the course. The technological age has many scammers, people who lie for them to be rich. To distinguish the real institution with a fake, the alumni’s need to identify with their school’s need from the student level.

